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Overview of CCB Indonesia
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 PT Bank China Construction Bank Indonesia Tbk (“CCB Indonesia”), a Commercial
Foreign Exchange Bank listed in the Indonesian Stock Exchange (“IDX”) was the
result of merger between PT Bank Windu Kentjana International Tbk (“Bank
Windu”) and PT Bank Antardaerah (“Bank Anda”) in November 2016.

 CCB Indonesia has network of 87 offices (as of 31 Dec 2020) spread across the
cities in Indonesia such as Jakarta. Bandung, Semarang, Yogyakarta, Surabaya,
Denpasar Bali, Mataram Lombok, Palembang, Bandar Lampung, Batam, Pekanbaru,
Pontianak, Makassar and Pangkal Pinang.

 CCB Indonesia is committed to support the Indonesian economy, particularly in
infrastructure financing in accordance with the government program.

 With the current focus on Corporate Banking business, CCB Indonesia will continue
to develop small and medium enterprises, as well as consumer banking.



Milestones



Vision. Mission. Core Beliefs 
& Core Values
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Composition of Shareholders
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Ownership structure as of Dec. 31. 2020

1 
CHINA CONSTRUCTION BANK
(CCB) CORPORATION 

60.00%

2 
JOHNNY WIRAATMADJA 9.35%

3 
UOB KAY HIAN PTE LTD  8.21%

4 
PUBLIK 22.44%

100.00%
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Board of Commissioners

President Commissioner

CommissionerIndependent Commissioner Independent Commissioner
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Board of Directors

President Director

Director of Corporate
Banking

Director of Commercial
& Retail

Director of 
Operations

Director of 
Finance

Director of 
Compliance
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Network of Offices as of 31 Dec 2020 

Key Alternate Channel

Jakarta.Tangerang
= 40 offices

Jawa Barat = 13 offices

Jawa Tengah & 
DIY = 5 offices

Jawa Timur = 10 offices

Sumsel. Lampung 
= 3 offices

Bali = 3 offices  

Kalimantan Barat= 2 offices

Total Offices = 87
Head Office = 1
Branch Offices  = 21
Sub Branch Offices = 52
Cash Offices = 13

Kep Riau = 4 offices 
Riau =  2 offices

Sulawesi = 1 office
Selatan

Bangka Belitung = 1 office

Mataram.NTB  = 3 offices  



Financial Highlights & Projection 
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In billion Rp

Financial Figures Audited

2019

Audited

2020

Projection  
2021

Total Assets 18,894 25,236 24,200 

Loan 13,858 14,729 16,170 

Third Party Fund 12,862 18,452 17,166 

Equity 2,795 6,017 6,077 

Net Profit 78.97 49.98 67.66 

Financial Ratios Audited 

2019

Audited 

2020

Projection
2021

CAR 17.40% 35.28% 30.80%

NPL Gross 2.52% 2.94% 3.20%

NPL Net 1.64% 1.92% 1.94%

BOPO 91.49% 97.70% 93.57%

LDR 107.75% 79.82% 94.20%

ROE 4.15% 1.27% 1.23%

ROA 0.71% 0.29% 0.38%

NIM 3.83% 2.84% 3.04%



Key Performance 2020 (1)
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With the support of stakeholders, during the COVID-19 pandemic in 2020, CCB Indonesia
continue to increase its sustainable business volume from year to year in a prudent
manner, along with strengthening capital, and continue to provide higher quality banking
services through 87 offices spread across Indonesia.



Key Performance 2020 (2)
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Key Performance 2020 (3)
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Key Performance 2020 (4)
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Key Performance 2020 (5)
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Awards 2020 
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Human Capital
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Employees’ Composition by Position
(Excluding outsourcing employees)

Employees’ Composition by Age
(Excluding outsourcing employees)



Shares Highlight 2020 (1)
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Shares Highlight 2020 (2)

18



Advantages
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 CCB Corporation which is one of the major banks in the world with a
network of subsidiaries in 30 countries will strengthen the corporate
image of CCB Indonesia as well as the additional capital of the Bank will
be more secure.

 CCB's expertise in infrastructure financing will provide a competitive
advantage for the Bank to expand to greater scale of business

 Competitive advantages of CCB Corporation in terms of infrastructure
financing and trade financing, especially for dealing with large corporate
clients in Indonesia. Infrastructure financing is in line with government
programs until 2024.

 With the current focus on Corporate Banking business. CCB Indonesia
will continue to develop small and medium enterprises, as well as
consumer banking.



Future Challenges 
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 The global economic condition is still overshadowed by the impact of the
Corona virus pandemic which also affects the economy in Indonesia.

 Pressure on digital innovation in banking, the development of a new
dynamic digital business model

 The competition level among banks is getting tougher although the market
potential in Indonesia is still open and relatively large. The impact of
competition causes pressure on spread margin.



Strategic Objectives 
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• Increase business development prudently and conservatively in the corporate

banking segment, along with Small and Medium Enterprises / SME (include

commercial) and consumer banking segments.

• To ensure adequate CAR for business development as BUKU III bank category in

2021 onwards.

• Stay consistent in improving the implementation of good corporate governance

(GCG) and improving the risk management system to a more advanced level.

• Optimizing existing offices towards developing digital banking.

• Improving the quality of human capital by increasing the scale of training programs

and more diverse development opportunities.

• Strengthening IT system infrastructure to improve the effectiveness, efficiency and 
business capabilities of bank. Development and utilization of technology to manage 
risk facilitate control AML functions and anti-fraud as well as product and service 
development.



Products and Services (1)
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Products and Services (2)
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Products and Services (3)
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Corporate Social Responsibility 
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 Social Visits to the Orphanage

 Sustainable Greening Program in Central Java

 Banking Education

 School Assistance

 Blood Donation



Thank you


